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PUBLIC RELATIONS EFFORTS
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Summary of FY22/23
coverage. See next slide
for list of coverage 
outlets.
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PUBLIC RELATIONS EFFORTS
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● Livin’ Upstate
● Times-News/BlueRidgeNow.com
● Finance.yahoo.com
● The Written Palette
● WLOS
● Explore More NC
● Hendersonville Lightning
● WSPA Your Carolina
● WBRC Fox 6
● WBTV QC Morning
● Cardinal & Pine
● Asheville Grit
● OnlyInYourState.com
● QC Exclusive
● MSN.com
● Blue Ridge Country
● Our State Magazine
● Get Lost In The USA
● Reader's Digest
● V 101.9 WBAV

● St. Pete Life Magazine
● Tribune Papers

● WNC Parent

● Mountain Xpress

● WJHL Daytime Tri-Cities

● I'm Fixin' To

● Florida Country Magazine
● Carolina Country
● The Greenville Sun
● Local News Today
● AVLToday
● WHKP 1450 Hendersonville
● WNC Magazine
● Southern Living
● Escapism TO
● 10Best
● AAA Living
● Blue Ridge Digest
● TOWN Carolina
● Blue Ridge Mountains Travel Guide
● ArtSupplier.com

● NC Travel Guide
● Access Carolina on Fox Carolina
● WSPA 7News
● Biltmore Beacon
● Mooresville Tribune
● WRAL Tar Heel Traveler
● Trips to Discover
● PBS NC - North Carolina Weekend
● Florida NewsLine
● Bill On The Road
● MyNewOrleans.com
● TravelAwaits.com
● The Greenville News
● Business North Carolina
● Yahoo! News
● The Laurel of Asheville
● Garden & Gun
● Eat Move Make
● Discover the Carolinas
● NC Tripping
● The Pilot

List of FY22/23 coverage outlets.
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Target Markets
● Carolinas: Charlotte, Raleigh-Durham, Greenville-Spartanburg, Columbia, 

Charleston
● Outside Carolinas: Atlanta, Tampa/St. Pete, Orlando, Knoxville, Jacksonville

Target Audiences
● Adults 25-54, $100K+ Household Income
● Families, Millennials, Active Boomers

Interests
● Agritourism
● Craft beers, ciders, wines, local breweries, wineries, cideries
● Family activities
● Outdoor, nature, eco-tourism
● Arts, culture, history
● Culinary, dining out

Niche Audiences
● Outdoor / Adventure Enthusiasts
● Sustainable Travelers 
● Pet-Friendly Travel
● Vacation Rental Travelers and Digital Nomads
● Wine Enthusiasts 

CAMPAIGN TARGETING
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Inspiration/Upper Funnel:
● CTV: with video ads running in front of consumers in competitive markets (Partner: Peacock)
● Print: to generate brand awareness within target markets (Partners: Our State, Garden & Gun, Food & Wine, The Local Palate, 

VisitNC State Travel Guide, SouthPark Magazine, and various local tourism guides)
● Digital Audio: with audio ads in music and podcasts (Partners: Spotify, Digilant)

Consideration/Mid-Funnel:
● Native, Video and Display: with keyword and competitive targeting (Partners: Aki, Causal IQ, Gum Gum)
● Mobile: with device ID targeting through digital native ads. Targeting includes those with an affinity for pets (Partner: MobileFuse)
● Paid Social: Campaign to promote awareness and engagement through video and branded Content ads (Partners: Facebook, 

Instagram and Pinterest)  
● Eblasts: highlighting the destination to purchased lists throughout target markets. Targeting included those with an affinity for pets 

(Partner: DigDev)

Booking/Lower Funnel:
● Paid Search: using paid keywords on Google search results to target those interested in key categories of the Hendersonville area 

and drive website traffic
● Travel Intenders/OTA (Online Travel Agency): Targeting travelers who are close to booking in a trip to the destination or a 

competitor destination (Partners: Expedia, VRBO, Adara)

PAID MEDIA TACTICS

5 Note: see Appendix at end of presentation for definitions of terms. 
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DIGITAL MEDIA RESULTS OVERVIEW
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Video
Vendors: Adara, 
MobileFuse, 
Peacock
Jan. 2023 - Mar. 2023
82.57% 
Video-completion-ra
te (well over 
industry benchmark 
of 70%)

Digital 
Banners & 
Native

Vendors: Adara, Aki, 
Causal IQ, DigDev, 
Garden & Gun, The 
Local Palate, 
MobileFuse
Oct. 2022 - May 2023
0.22% Click-thru-rate 
(more than 2x 
industry 
benchmarks of 
0.08-0.10%

OTA
Vendors: Expedia, 
VRBO
Oct. 2022 - May 2023
$905,400 in gross 
bookings
15:1 ROAS (Return on 
Ad Spend)
3100 room nights
494 flights booked

Paid Social

Vendors: Facebook, 
Instagram & 
Pinterest
Oct. 2022 - May 2023

0.98% Click-thru-rate

223,798 Post 
engagements (clicks, 
saves, likes, shares, 
comments) 

Paid Search
Vendor: Google
Oct. 2022 - May 2023
$.57 Cost-per-click 
(well below $1.53 
industry average)

12,897,658
impressions

11,901,761
impressions

2,600,00
impressions

1,921,891
impressions

675,272
impressions

88,008
Clicks

26,551
Clicks

5,575
Clicks

1,586,908
Completions

87,073
Clicks

Note: see Appendix at end of presentation for definitions of terms. 



OUR STATE

12 Full Page ads
July 2022 - June 2023 issues
Placement: Inside Front Covers

PRINT ADVERTISING OVERVIEW
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THE LOCAL PALATE
Spring Issue
Full Page print ad, accompanied by digital banners and 
promoted social posts

PRINT ADVERTISING OVERVIEW

8

BLUE RIDGE PARKWAY GUIDE
2023 Annual Edition
1/2 Page print ad



3,671,616
IMPRESSIONS

9,973
PAGEVIEWS

GARDEN & GUN
Digital package including a dedicated e-blast, 
sponsored article, digital banners and promoted 
social posts

https://gardenandgun.com/articles/a-wine-centric-
weekend-in-the-crest-of-the-blue-ridge/

ADVERTISING OVERVIEW

9

https://gardenandgun.com/articles/a-wine-centric-weekend-in-the-crest-of-the-blue-ridge/
https://gardenandgun.com/articles/a-wine-centric-weekend-in-the-crest-of-the-blue-ridge/


SPOTIFY 
(General Brand Awareness & Foodie)
:15 and :30 ads with companion banners

https://vimeopro.com/paradiseagency/hvl-
0894-fy2324-advertising-account-manage
ment-retainer-services

DIGILANT 
(Wine Enthusiast)
:15 and :30 ads with companion banners

https://vimeopro.com/paradiseagency/hvl-
1577-winterspring-campaign-digilant-audi
o-brand-spot

STREAMING ADVERTISING OVERVIEW
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https://vimeopro.com/paradiseagency/hvl-0894-fy2324-advertising-account-management-retainer-services
https://vimeopro.com/paradiseagency/hvl-0894-fy2324-advertising-account-management-retainer-services
https://vimeopro.com/paradiseagency/hvl-0894-fy2324-advertising-account-management-retainer-services
https://vimeopro.com/paradiseagency/hvl-1577-winterspring-campaign-digilant-audio-brand-spot
https://vimeopro.com/paradiseagency/hvl-1577-winterspring-campaign-digilant-audio-brand-spot
https://vimeopro.com/paradiseagency/hvl-1577-winterspring-campaign-digilant-audio-brand-spot


E-BLASTS

2 eblasts sent to a targeted, purchased list of consumers 
within specified target markets. 

Consumers then retargeted for 30 days after opening.

ADVERTISING OVERVIEW
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PAID SOCIAL (FACEBOOK, INSTAGRAM, AND PINTEREST)

ADVERTISING OVERVIEW
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CREATIVE
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Sample display ads.
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APPENDIX - GLOSSARY
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CPC - Cost Per Click
● Amount of advertising media budget spent per engagement click by viewers

CTR - Click Through Rate
● Amount of viewers who clicked on the ad in comparison to the amount of who only viewed the ad and took no action

CTV - Connected TV
● Streaming platforms, i.e. Roku or Fire Stick

OTA - Online Travel Agency
● A web-based marketplace that allows consumers to research and book travel products and services, i.e., Expedia, 

Booking.com

ROAS - Return On Ad Spend
● Revenue earned for each dollar spent on advertising

VCR - Video Completion Rate
● Measures the amount of audience who viewed the video ad, typically to 25%, 50%, 75%, and 100% completion


